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WHY DO WE CARE ABOUT DESIGN?
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designing for windows phone

WHAT'S THE BIG IDEA?
B UNDERSTANDING METRO
B PUTTING PENCIL TO PAPER

B BRINGING ITTO LIFE



designing for windows phone

WHAT'S FHE- YOUR BIG IDEA?
UNDERSTANDING METRO
PUTTING PENCIL TO PAPER

BRINGING IT TO LIFE



building apps we love

there’s no shortage of good ideas

It comes down to execution

knowing what to build, how to build it,

then getting it out the door



building apps we love

two paths to success

be cheap ... or
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red threads

personal
relevant

connected
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You are waiting for a train to arrive




Your phone brings the grocery store checkout to you




WHAT'S THE BIG IDEA?

make them want

attract
delight

retain




30%

25%

20%

15%

10%

5%

0%

app mortality

The average application is

of downloaded apps are used
regularly in the long run

100 DAYS
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often and early

IS It ? ? ?

. . . BUSINESS [] TECHNICAL
strive to create something lasting & (VIABLE) (FEASIBLE)
meaningful

EXPERIENCE
(DESIRABLE)

just because you can build it

doesn’t mean anyone wants to use it



FRAMEWORK

Know your user

identity

tasks

what what

do | want
to do?

do | want
to be?




be principled

what is your product vision?
what does your brand stand for?

write it down

kKnows

let's me be

IS &
IS and

puts my mind at



more than a phone

encourage interaction with the world around us

context aware

af







IMAGINE

You settle into your seat in a movie theater.



Your phone is aware you're in a theater & goes in silent mode for you.
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WHAT'S THE BIG IDEA?
B UNDERSTANDING METRO
B PUTTING PENCIL TO PAPER

B BRINGING ITTO LIFE



UNDERSTANDING METRO

metro IS our design language

modern and clean
fast and in motion

content & typography



UNDERSTANDING METRO

metro IS our design language

It's entirely authentic

a different kind of phone
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UNDERSTANDING METRO

confident evolution

iInspired by the past
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UNDERSTANDING METRO

moving forwar

Inspired by our content

people, places, the world around

us
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Seattle \Weather Forecast and
Conditions

Seattle weather forecast and weather conditions.
Today's Seattle weather plus a 36 hour forecast
and Doppler radar from weather.com
www.weather.com

Seattle Weather Forecast

Weather Underground provides weather
information for worldwide locations, including
current conditions, hourly forecasts, radar, and the
www.seattleforecast.com

NOAA's National Weather Service

National Weather Service Home page. The starting
point for official government weather forecasts,
warnings, meteorological products for all.
www.weather.gov

see more web results

Nnews

Seattle -area rush hour snowy,
cold, slow

SEATTLE Snowy weather, subfreezing temperatures
and gusty winds have turned the Seattle area's
Monday evening commute into a slow, frustrating
Tri-City Herald - 1 day ago

Seattle Humane: Helping Others

Snowy weather recently forced pet owners to take
extra care when walking their dogs. The cold
weather has forced many to shorten their trips and
Seattle Post Intelligencer - 49 minutes ago

Severe weather, shelters open
Seattle’s mean, cold streets



UNDERSTANDING METRO

a phone on a journey

Inspired by transportation graphics

an international language of way-finding

y Manhattan

INewYork_ . i
Subway Guide







AhA bLAw

[ | RIUN '- /b Departure S i
HE =

R
EEE ENEEENE Uy /'\ . GST Refund l;;?mfamnw
H Bl EE ||||||||§:

P@+

HAMBLWRL

Wi

el RECIE
IIIIIIIIIIt

A

! i . /b Skytrain ::;‘:mmw J, .
O =2 5 G [ o - .
i 15 |

cxd Money Changer Pengumnwang

117

+ (- )

Boardi
_centro comercial ding Saon
\ 4




UNDERSTANDING METRO

built on principles

clean, light, open, fast
celebrate typography
alive & in motion
content not chrome

authentically digital




UNDERSTANDING METRO

built on principles

clean, light, open, fast
celebrate typography
alive & in motion
content not chrome

authentically digital



BUILT ON PRINCIPLES

clean, light, open, fast

flerce reduction of unnecessary elements

focus on primary tasks

il 36 152

do a lot with very little
delightful use of whitespace

full bleed canvas
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CLEAN, LIGHT, OPEN, FAST

designing to a grid
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draw the eye
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CLEAN, LIGHT, OPEN, FAST

designing to a grid

a guide not a rule
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UNDERSTANDING METRO

built on principles

clean, light, open, fast
celebrate typography
alive & in motion
content not chrome

authentically digital



BUILT ON PRINCIPLES

celebrate typography

sensitivity to weight, balance and scale

beautiful, not just legible
e T Ficsbionk MILESREID
clear, straight-forward profile history
ps | ﬁg;;ifi’i&'&i?ﬁf&?&? 1 message o
O 2o 1 voicemail T103a
call mobile _
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write on wall
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CELEBRATE TYPOGRAPHY

beautiful not just legible

some type is meant to be seen

not read

like couture clothing on the runway
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CELEBRATE TYPOGRAPHY

mind your p’'s and g’s

attention to detall

“the public has an awareness and an
opinion

on the everyday appearance of words”
- jJust my type, a book about fonts, pg 15




CELEBRATE TYPOGRAPHY

express you

Feda, Bryan
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UNDERSTANDING METRO

built on principles

clean, light, open, fast
celebrate typography
alive & in motion
content not chrome

authentically digital



BUILT ON PRINCIPLES

alive and in motion

INBOX

responsive and alive all

Dinara Reed 204 PM

creates a system

gives context to improve usability Juan Atkins

adds dimension and depth Mark Farina

Alex Freeman 08/09/09

Dinara Reed 08/09/09

O OO




March 26
Internal Design Review

Studio H/2010
12:45-2:00 PM
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ALIVE AND IN MOTION

It's me, not you

It's about the content, not how you got there
light

fast

delightful

doesn’t get in the way



ALIVE AND IN MOTION

tricks of the eye

It doesn’t matter how long an animation takes,

it's how long you THINK it takes

under 500ms is instant
not what you thought you saw
consistent, quick motion

use easing to your advantage
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ALIVE AND IN MOTION

get a move on

establish physics that users can relate to

gravity is always the same

transitions are directional

enter, exit, forward, backward

Internet Explorer



ALIVE AND IN MOTION

get a move on

create the mental model of where items live

If it didn’t change don’t move it

entertain me



ALIVE AND IN MOTION

turnstile

for changing spaces

the biggest move

app to app




ALIVE AND IN MOTION

continuum

lighter weight
for drilling In

sense of one space

INBOX

all

Dinara Reed 2042
Did you have fun on your trip? (-)!

Barbara Anne Andel 1012p
e n (')||b

Mark Farina 1047p
Where are we going for lunch today? Se ﬁ!l*@]

Desmond Rasmussar  wed
19

Dmara Reed 08/09




ALIVE AND IN MOTION

slide

conceptual dead end
doesn’t leave the space
doesn’t drill

In and out quickly

eopie |

what's new r

all accounts

Bro

"Mean waves today! | cannot believe how many
people were at the beach! Let's go again
sometime. Next week maybe?”

Bo Lu on Facebook 3 seconds ago

Stephanie Mototsbr F51

Updated her status
“So late for work! Gotta get my rear in gear.”
Windows Live 23 seconds ago

Joey Chestnut 1

» Eddie Aikau

“"What have you been up to? | am looking
forward to hanging out at the pub againin a
few days”

< 4 O



ALIVE AND IN MOTION

swivel

Interruptions like dialogs or pickers

won’t take the user away from their task

eople |

what's new r

all accounts

Bro

“Mean waves today! | cannot believe how many
people were at the beach! Let’s go again
sometime. Next week maybe?”

Bo Lu on Facebook 3 seconds ago

Stephanie Mototsbr F51

Updated her status
“So late for work! Gotta get my rear in gear.”
Windows Live 23 seconds ago

Joey Chestnut =l

» Eddie Aikau

“What have you been up to? | am looking
forward to hanging out at the pub againin a
few days”

< 4 O



UNDERSTANDING METRO

built on principles

clean, light, open, fast
celebrate typography
alive & in motion
content not chrome

authentically digital



BUILT ON PRINCIPLES

content not chrome

delight through content instead of decoration

direct interaction with the content

highlights eat+drink see+do shop favorites
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CONTENT NOT CHROME

reduce unnecessary elements

revisiting

IE . 6:: E Contacts abe g Phone
4o i
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;_ 411 & More

Thursday, October 16, 2008 ;‘ AT

11:53 i
|

r 411 & More

3_ Agnetta, Bryan
- {

Alarms
] S ——— ] -




reducennecessary
elements

In order to move forward

12:38

FAMILY

profile what's n

6

¥

send email to group

schedule an event

® ©

“It's about to snow!”

12:38

FAMILY

what's new pro
Anna Lidman -

“Organic crepes for lunch at the place

around the corner. Luca loves it. We
should head back there next weekend!”
Facebook 1 minute ago

Pumpkin Patch

W—
, | e
e

Windows Live 5 minutes ago

Katarina Larsson -

“Kids are so cute when they know they

are guilty of something.”
Facebook 23 minutes ago

Luca Dellamore

Windows Live 2 hours ago

12:38

FAMILY

pictures of

Q- Anna Lidman
ﬁ Karina Normann Jakok
r_q Luca Dellamore



CONTENT NOT CHROME

INntegrated experiences

content iIs relevant

and related

weaving your way

through



CONTENT NOT CHROME

INntegrated experiences

but also

task-oriented people

recent

can enable efficiency

or exploration




UNDERSTANDING METRO

built on principles

clean, light, open, fast
celebrate typography
alive & in motion
content not chrome

authentically digital



BUILT ON PRINCIPLES

authentically digital

away from replication of real world objects

freedom from restraints that existed due to hardware

limitations

embracing the medium

contextual awareness q
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AUTHENTICALLY DIGITAL

from iconographic

moving away from

real world objects a metaphors
hyper-realism

translating from analog to digital

our digital stuff



AUTHENTICALLY DIGITAL

to Infographic

and towards

content represented as It exists
assumed interaction

augmentation with relevant data

our digital selves



AUTHENTICALLY DIGITAL

direct manipulation

buttery smooth touch b b

real-world physics . .
-
&— l

no lag

no stutter



AUTHENTICALLY DIGITAL

INtuitive user interfaces

searching for a world where Ul doesn’t have to be explained

It's just understood




designing for windows phone

WHAT'S THE BIG IDEA?
B UNDERSTANDING METRO
B PUTTING PENCIL TO PAPER

B BRINGING ITTO LIFE
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PUTTING PENCIL TO PAPER

assemble a team

windows phone team:

STRUCTURE ESSENCE
designers
FUNCTIONAL EMOTIONAL
design program managers RATIONAL INTUITIVE
SEQUENTIAL SIMULTANEOUS
design user researchers LOGICAL INSPIRATION

design integrators



PUTTING PENCIL TO PAPER

establish a process

concept & refine
fit & finish

look ahead

REINVENT -
L oM (e

EXPLORE
HSPIRATION
INSIGHTS GATHERING
TREND RESEARCH
PFRCJECT BRIEF

COMNCEFT
EXPERIMENT
FOCUS ON INTERACTION
WIREFRAME

REALIZE
DESIGN

INTEGRATION

REFINE
FIME TUME
FEASIBILITY

COMMIT

FINALIZE VISUAL DESIGN
REDLINE

Think

KICK OFF

_Make
| | |

NORTH 5TAR DESIGN ONE KICK-ASS FINAL DESIGNS SHIP M
DIRECTION DESKGN DIRECTION VISUALS IMPLEMENTED

; SYNTHESIZE _—

p CONCEPTUALIZE




PUTTING PENCIL TO PAPER

research the tools

windows phone UX guide
http://msdn.microsoft.com/en-us/library/hh202915(v=vs.92).aspx

design templates for windows phone 7
http://go.microsoft.com/fwlink/?Linkld=196225

microsoft design .toolbox tutorials

http://www.microsoft.com/design/toolbox/school/tutorials.aspx

microsoft design .toolbox courses (look for extra credit modules)

http://www.microsoft.com/design/toolbox/school/

windows phone geek - UX resources

http://www.windowsphonegeek.com/Resources/UX#ux




PUTTING PENCIL TO PAPER

understand the navigation

universal navigation out of the |
hub & spoke model

literal forward & back

be predictable

avoid traps or loops

9_r.—-lll l.ll (1B



PUTTING PENCIL TO PAPER

have a point of view

create or evolve?

find inspiration
explore the literal

make it your own

malevich to lissitsky



PUTTING PENCIL TO PAPER

tell a stor

what’s your pitch?
why should we care?

get alignment on expectations
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PUTTING PENCIL TO PAPER

Interaction wireframes

nail the basics

focus on core tasks
establish page hierarchy
pay attention to navigation

end to end flows

L O
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PUTTING PENCIL TO PAPER

check your controls

pivots
panoramas
application bars

NWERIES



PUTTING PENCIL TO PAPER

check your controls

groups

efficient, focused & habitual Al

the work horse of your Ul

multiple meaningful ways to view

your content




PUTTING PENCIL TO PAPER

check your controls

panoramas
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serendipitous & fun
don’t try to do too much work

back by a strong underlying structure



CHECK YOUR CONTROLS

panoramas

M 2tro
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PUTTING PENCIL TO PAPER

check your controls

application bars

use thoughtfully PO 0® "
reply all
reserved for the most-used tasks oo
mark as unread
avoid using it for navigation ik

move 1o

loram inciim laram incim

app menu Is for secondary actions



PUTTING PENCIL TO PAPER

check your controls

live tiles &

playful innovation of brand 1011FM 1055 FM

C P

WKRP KROZ

opportunity to entice a user in

LL;E;::{lour
context and relevance Drink Specials

metrobar metrobar

The

ﬁroaupdeini v ' 16

metrobar metrobar



CHECK YOUR CONTROLS

NWERIES

part of a collection: a user’s personal brand




CHECK YOUR CONTROLS

WERIES

have fun with the design
marry both theme and brand

use alpha, notifications, motion

alpha composite

metrobar



designing for windows phone
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B UNDERSTANDING METRO
B PUTTING PENCIL TO PAPER

B BRINGING ITTO LIFE



BRINGING IT TO LIFE

iteration & teamwork

rapid prototyping
focused user testing
regular team design critigues

close partnership with engineers




BRINGING IT TO LIFE

final visuals

fonts & typography

color
placement

Composition




BRINGING IT TO LIFE

design specs

12:38 12:38

1,072 + 1.928 1,072 +1.928

composition 3,000.00 ] 3:000.00

color
fonts & typography

pixel perfect placement




BRINGING IT TO LIFE

world ready

refinement born from region-specific needs

finding moments of delight
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BRINGING IT TO LIFE

world ready

targeted vs. universal design changes

built-in smarts to handle long words and wrapping

frequent reviews with localization team & writers



BRINGING IT TO LIFE

thinking ahead

shipping vs planning B

having a roadmap ==

confident evolution — Ve

NETFLIX | facebook.

=51 |lost.fm | hulueue




BRINGING IT TO LIFE

building apps we love

there’s no shortage of good ideas

It comes down to execution

knowing what to build, how to build it,

then getting it out the door



m . thank you
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